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What Are Facebook Ads



Types of Objectives

Awareness Consideration Conversion



Extension Of  

Objectives



Types of Ads

Video Ads Photo Ads SlideShow Ads Carousel Ads



Types of Ads

Canvas Ads Dynamic Product  

Ads

Lead Form Ads



Dimensions of Ads

Feed Video Ads

Carousel Ads

Carousel Videos

Right Column

Ads

● 600 x315 (1.9:1 landscape) or  

600 x600 (square)

● Max video length: 240 minutes

● Image size: At least 1080 x1080

● 1080 x1080 pixels

● max of 10cards per Carousel  

Ad

● Max video length: 240 minutes

● image size: 1200 x628

● Images no more than 20% text

Marketplace Ads ● Image size: 1200 x628

Instant Article

Ads

● Image size: 1200 x628

Collection Ads

Images

● Image ratio: 1:1for square,  

9:16 for landscape

Collection Ads

Videos

● minimum resolution:  

1200x628

● Max video length: 120 

minutes



Campaign  

Creation



Campaign Flow

Account

Campaign

Ad Sets

Ads

Objective

Interest_Age_Gender_Area_Budget

Ad Creation



Campaign Creation Process

Go To

Your Facebook Account 

Ads Manager



Campaign Dashboard

To Create New Campaign



Campaign Objective

Select Appropriate  

Objective



Campaign Details

● Edit Campaign Name

● A/B Testing

● Campaign Budget Optimization 

Option



Ad Sets DashBoard

Targeting DetailsAd Set Details



Ads DashBoard



Best Practice :Ad Copy

● Start with Why Concept

● Ask Yourself “So, What ?”

● Ad Copy should match the campaign 

objective

● Smaller Audience, means more effective ads

● Testimonials are important

● Build Curiosity, anticipation

● Headline is critical

● Use Power words

● Think about visitors end goal

● Everybody is going to use the right keyword

● People click on ads because it promises to

solve problems

● Include emotional triggers

● Focus on benefits

● Include Data/Numbers

● Different ads for different target audience

● Minimum text on image

● Test different headlines

● Talk about specific things

● Avoid broad generic terms



Facebook Ads Policy

https://www.facebook.com/policies/ads/

http://www.facebook.com/policies/ads/

