Facebook
Ads

Rivin Antony




Content Covered

Facebooks Ads Introduction

e What are Facebook Ads
e Types of Objectives
e Types of Ads

e Dimensions of Ads

How To Create a Campaign

e Schematic Flow of a Campaign
e (Campaign Creation Process

e BestPractice :Ad Copy

e Facebook Ads Policies



©0 40 1 Comment
oH Like (D) Comment

Looks beautiful!! This feel us relaxed

1
Like - Reply - 1d

&
®

Ugaoo.com
<]

Let's make the world a better place to live in by spreading greenery at our homes! U
One-Stop Shop for all you need to go green.
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A New Era for Story Telling For Your Own Website.
Increase sales with Firework's Short Form Video Platform.
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Awareness

Jasper’'s Market il Like Page
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Jasper's is a unique community destination for fresh, ultra-premium prepared

Jasper's Market
Stop by to today to check out our daily specials

Get Directions
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Making sure your furnace runs as efficiently as possible can help you save
hundreds of dollars on your energy bilist The best thing you can do for the
health of your furnace is clean your filter monthly. Here's how you do it:

6at1:33pm @

How to Clean Your Furnace Filter

Know that your furnace is in need of a cleaning, but don't know how to do it
yourself? Click this guide for instructions!
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It's fig season! Not sure what to do with figs? Here's a great dessert recipe to
share.

s
Fig Tart with Almonds

The simplicity of this tart perfectly accents ripe figs. If you don't have enough time to
make a handmade crust, pick up one of Jasper's pre-made pie Crusts.
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Objectives

Create New Campaign Use Existing Campaign

Choose a Campaign Objective

Learn More
Brand awareness Traffic
Reach Engagement
App installs
Video views

Lead generation

Messages

Conversions
Catalog sales

Store traffic

Cancel




Video Ads

Types of Ads

Photo Ads

SlideShow Ads

Follow us for all the info you need to make your cat's life a happy, healthy

one!

Veterinarian

5 Essential Tips for a Happy Cat
P Ommm—— 0:18 () ﬁ i

Wl Like Page

6.164 people like this.

Carousel Ads



Types of Ads

Canvas Ads Dynamic Product Lead Form Ads
Ads
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Di : f Ad

Feed Video Ads

600 x315(1.9:1 landscape) or
600 x600 (square)
Max video length: 240 minutes

Carousel Ads

Image size: At least 1080 x 1080

Carousel Videos

1080 x 1080 pixels
max of 10cards per Carousel
Ad

Max video length: 240 minutes

Right Column
Ads

image size: 1200 x628
Images no more than 20% text

Marketplace Ads

Image size: 1200 x 628

Instant Article

Ads

Image size: 1200 x628

Collection Ads

Images

Image ratio: 11for square,

9:16for landscape

Collection Ads

Videos

minimum resolution:
1200x628
Max video length: 120

minutes
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Campaigns Piyusha Jagtap (2727456484205316) v
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Delivery 1

On / Off Campaign Name

LeadGen_Test

Its from 1 campaign @

To Create New Campaign

25 Ad Sets
T ¢

Bid Strategy

Using ad set bid...

Rules w

Budget

Using ad set bu...

Attribution
Setting

Updated justnow () Discard Drafts Review and Publish (3)

This month: Apr 1,2021 - Apr 28,2021 w

[ Ads

View Setup . 11l Columns: Performance w "= Breakdown w Reports w
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Create New Campaign Use Existing Campaign X

Choose a Campaign Objective
Learn More

NEreness Consideratic nve

Select Approp riate Brand awareness Traffic C;J;\\/ersions

Reach Engagement Catalog sales
- -
0 b] eCt“’e App installs Store traffic
Video views

@® Lead generation

Messages

Lead generation

Collect leads for your business or brand.

Name Your Campaign * Optional v




Edit Campaign Name

A/B Testing

Campaign Budget Optimization
Option

B New Campaign

oo
oo

£ Edit @ Review

Campaign Name

New Campaign &

Special Ad Categories off @

You're required to dec

issues, elections

re if your ads are related to sociz

>s. Learn More

Campaign Details

Auction

Campaign Objective

Lead generation

Show More Options ~

A/B Test

Test campa her to understand whict

you the best results. Your potential reach will be divi mong them for more accurate

s. Learn More

o A/B test creation has changed [D

1 your campaign. Once you publish,

r original

Get Started

Campaign Budget Optimization off @

Close



saNewAdSet > (F1A

£ Edit @ Review

Ad Set Name © Review 1 Error ~

New Ad Set &

Terms of Service Not Accepted: You can't
run lead ads until your Facebook Page
accepts Facebook's Lead Generation Terms

Lead method of Service. (#1815089)

How do you want to connect with people?

Edit
@ Instant Forms

Audience Definition

Calls
Let people cal E ess 1o be e leal /\ Your audience
selection s fairly
[ 7 brosd
Page Potential Reach: 350,000,000 people @

Choose the Facebook Page you want to promote.

Facebook Page ) ;
Estimated Daily Results

L - +
Reach @
A Terms of Service Not Accepted: You can't run lead ads until your Facebook 4.4K - 13K
Page accepts Facebook's Lead Generation Terms of Service.
Leads @
Lead Ads Terms before creating your ad for Mm x
15-43
View Terms
Dynamic Creative off @ 2

Provide creative elements, such as images and headlines, and we'll automatically generate

Were these estimates

combina ptimized for your audience. Variations may include different formats or

sed on one or more elements. Learn More

Ad Set Details

template:

Audience

Define who you want to see your ads. Learn More

Create New Audience Use Saved Audience »

Custom Audiences

Q, Search existing audiences
Exclude

Locations

Location
« India

Age
18-65+

Gender

All genders

Detailed Targeting

All demographics, interests and behaviors

Detailed Targeting Expansion:
o Off

Languages

All languages

Show More Options v

Targeting Details

Create New

v



Ad Name (= Verifying Your Changes ~
New Ad &
Choose or create an Instant Form for your lead generation campaign. <«
(#1892023)
Identity Add Form
Facebook Page Terms of Service Not Accepted: You can't run lead ads until your
© Clothing Facebook Page accepts Facebook's Lead Generation Terms of
Service. (#1815089)

@ Select a Page at the Ad Set Level
For campaigns that use the Lead generation objective,
you must select a Page to represent your business at @ Previewon
the ad set level. The same Page will automatically be
selected for your ad.
Select Page 10 Placements View More Variations [ER 4

Instagram Account Facebook Feeds
Feeds

=& Use selected Page w or  Connect Account i e o

Clothing
Spansored < @

Ad Setup

Create Ad v

Format

Choose how you'd like to structure your ad

- @® Single Image or Video
One image or video, or a slideshow with multip] Stories
@
Carousel
2 or more scrollable images or videos




Best Practice : Ad Copy

Start with Why Concept

Ask Yourself “So, What ?”

Ad Copy should match the campaign

objective

Smaller Audience, means more
Testimonials are important
Build Curiosity, anticipation
Headline is critical

Use Power words

Think about visitors end goal

Everybody is going to use the right keyword

People click on ads because it promises to
solve problems

Include emotional triggers

Focus on benefits

Include Data/Numbers

Different ads for different target audience
Minimum text on image

Test different headlines

Talk about specific things

Avoid broad generic terms



Facebook Ads Policy

Advertising Policies

Overview

The Ad Review Process
Steps to Take if Disapproved
Prohibited Content
Restricted Content
Video Ads

Targeting

Positioning

Lead Ads

Use of Our Brand Assets
Data Use Restrictions

Things You Should Know

1. Overview

Understanding Our Policies

Our Advertising Policies provide guidance on what types of ad content are allowed. When
advertisers place an order, each ad is reviewed against these policies. If you think your ad was
mistakenly disapproved, you can request a review of the decision in Account Quality.

Learn More

Common Points of Confusion

To help you build a compliant and user-friendly ads experience we've highlighted some common
areas of confusion. Click the links below to learn more about each policy:

« Personal Attributes
« Sexually Suggestive Content
« Facebook's Brands

https:/ /www.facebook.com/policies/ads


http://www.facebook.com/policies/ads/

